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the build-up has been intense. nearly half the 
total chiron volume has already been committed, 
some even before it was unveiled. but this is the 
part that really counts. this is what the chiron 
was built to do … drive Un    orgettable mo mentsf

linear clarity – 
three of the chiron 
test cars in the 
dazzling sunlight 
add sensual form to 
the crisp minimalist 
architecture of the 
l’and vineyard hotel
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owever, their minds are fixed on the here-and-now and on 
Bugatti driving instructors Pierre-Henri Raphanel and Andy 
Wallace, who are taking two Chiron customers through the dri-
ver briefing.

Pierre-Henri is direct and to the point. The rules are clear – respect the laws 
of the road and others using them. “Don’t go blasting past other vehicles. 
And if I give you the signal to brake,” Pierre-Henri makes a sharp downward 
movement with the palm of his hand, “you brake!”

Starting from the base station at the L’and Vineyard in the region of Alen-
tejo east of Lisbon, the guests will have the chance to drive a 250-km route 
that covers the majority of everyday scenarios – through sleepy villages with 

cobbled streets, along winding country roads punctuated by tantalising 
straights and then onto stretches of motorway. This is every bit Chiron terri-
tory. And the drivers present are every bit ready.

We are in the last week of a three-week programme that will ultimately give 
80 committed customers their first opportunity to drive the most superla-
tive production automobile ever built. Some are existing Veyron owners, 
some have never driven a Bugatti before – but all are car guys and all possess 
impressive stables of fine automotive hardware.

Neil Utley, a businessman from the UK is not necessarily convinced by the 
hype. He already owns a Veyron and can’t believe the Chiron can possibly be 
so much better, despite the figures. But he’s eager to find out.

with the vast 
expanse of the 
atlantic in front 
of him, the driver 
of the black 
chiron enjoys 
a moment of 
reflection

the sun is shining on a beautiful spring 
morning in lisbon, portugal – one of the most 
historic cities in western europe. and for the 
people here this is an historic day

ocean in the rear 
view mirror – 
a dynamic flight 
through the 
sweeping 
portuguese 
landscape. the 
golden chiron 
becomes part of 
the composition
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They crunch slowly over the gravel of the car park 
as they leave the vineyard and pull onto the open  
road – the deep throaty growl of 1,500 horses snorting 
and pawing at the ground, waiting for the signal to run 
free. We lose sight of them as they turn onto the main 
road – but we can still hear that unmistakable sound 
building and fading at the same time, with the effect 
that it seems to hang in the air – or perhaps just in our 
minds – long after both cars have disappeared. 

Andy Wallace spent days during the planning phase 
for this event finding exactly the right combination 
of roads to give guests as broad an experience at the 
wheel of the Chiron as it is possible to do in the space 
of two or three hours. No easy task given the cross-
section of individuals taking part in this exclusive test 
drive. Some may enjoy cruising through teeming city 
streets, others envisage road trips – Grand Tours, 
perhaps – some will drive narrow, winding mountain 
passes in Europe, while others still will charge along 
vast stretches of empty highway in the Middle East.
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a ndy  wa l l ace  a nd  p ierre - henri  r a p h a nel
bugatti’s test drivers have a rich history of racing accomplishment. former formula one driver 

pierre-henri raphanel finished third overall at le mans in 1987. in 2010, he drove the veyron super sport to 

its top speed of 431,072 km/h at ehra-lessien. seasoned endurance driver andy wallace has chalked up 

overall wins at le mans, the 24 hours of daytona, the 12 hours of sebring and petit le mans.

“if you sign up now 
for a chiron, you‘ll 
have to wait until 
2020.”

nothing expresses 
the joy of driving the 
chiron like the smile 
on the face of those 
returning from their 
test drives. madame 
lundy is no exception

family photo with 
48 cylinders - the 
team at the l’and 
vineyard relay 
station. (l to r) 
roger grouwels, 
eduardus grouwels, 
paul verheij, stefan 
brungs, andy wallace, 
fernando esmeraldo, 
pierre-henri raphanel, 
stephan schmitt

guy caquelin, regional director europe 
and russia (top). maurizio parlato, 
coo bugatti of the americas (middle). 
hendrik malinowski, director of 
sales and operations with 
stephan rehkopf (bottom)

as the future unfolds, the iconic type 35 race car from 1926 
stands sentinel by the pool at the palácio do governador

car talk (top) - there was no shortage of animated discussion among the bugatti team 
members and guests. (l. to. r.) fernando esmeraldo, stefan brungs, pierre-henri raphanel, 
andy wallace, marcus korbach, adrian sutil. mementos (bottom) - a snapshot for the 
family album and a glimpse of the future for bugatti driver-in-waiting radim jr. passer

Sceptical or not, however, he is as excited as every other customer attending 
this event, describing himself, as several others do, as nothing more than “a 
little boy at heart”.

Jereon van den Berg from the Netherlands expresses a similar sentiment. A 
larger-than-life individual with a beaming smile, he started out in life cleaning 
cars and still can’t believe that he has reached the point where he can crown 
his collection with the jewel that is the Chiron.

For Bugatti, too, the road here has been a long one. Stefan Brungs, Board 
Member for Sales, Marketing and Customer Service, talks me through the 
process. He’s an amiable character, relaxed and open with an easy smile and 
firm in his conviction that Bugatti is a family. And part of family life is … 
patience. “If you sign up now for a Chiron,” he says, “you’ll have to wait until 
the second quarter of 2020 to take delivery. You have to love it. You have to 
believe that this is the best car on the planet to be prepared to wait that long.”
“That’s what makes the personal touch so important,” adds Bugatti’s Head 
of Sales Operations, Hendrik Malinowski. “So much is about personal expe-
rience and unforgettable moments.” And when it comes to the Chiron, the 
unforgettable moments began with its Silent Launch – a secret unveiling 
of the car back in 2015 before the rest of the world was permitted a peek. 

At events staged in Molsheim, Beverley Hills, London, Dubai and Tokyo, 
around 300 existing and potential customers were treated to a first glimpse 
of the Chiron.

On the way to the L’and Vineyard, Andy and Pierre-Henri demonstrate what 
the Chiron has to offer. Time spent with either of these consummate drivers 
with a rich history of track success is a true masterclass – not just in how to 
handle the might of the Chiron but also on roadcraft. After all, the Chiron 
is a car that simply yearns for the road, to be driven, to explore. But now it’s 
time for the guests to step up to the plate – and eager anticipation turns into 
something altogether more primordial, almost lustful.

No matter how many super cars or hyper cars these guys may have driven, it’s 
patently obvious that there’s something deliciously intimidating about taking 
control of 1,500 hp and 1,600 Nm. They settle in and buckle up as Andy and 
Pierre provide a few last pointers – nodding, listening, thumb hovering above 
the “engine” button in the five o’clock position on the steering wheel.

When the W16 fires up a smile spreads across their face and of those around 
them – their companions, the people from Bugatti. Everyone is sharing in 
this moment.

stefan brungs
member of the board 
for sales, marketing and 
customer service
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One customer even wanted to check that the Chiron would fit through a 
McDonald’s drive thru’. His question was answered with a resounding – er … 
kinda. He managed to ease the Chiron through, but clipped a kerb on the way, 
causing what might be termed “cosmetic modification” to one of the rims.

But whatever they were seeking when they set off, whatever their expectation 
of their own individual driving experience, by the time the guests cruise back 
to base, every single one of them is wearing that grin. The grin you don’t even 
realise is there until your face starts to ache.

And what about Neil Utley’s scepticism? It seems to have evaporated in the 
Portuguese sunshine: “Amazing, utterly amazing! I never for one minute 
believed it would feel so different, so good!”

This is another common factor in the surge of post-drive enthusiasm. Those 
already familiar with the Veyron are simply astonished that the Chiron is able 
to lift the bar so much higher. The discussion is animated – even breathless. 
Back at the hotel after the drives, there is a greater sense of intensity – urgency. 
Stefan Brungs: “The trouble is, once a customer has driven it, he wants to 
have it right away.” And with only 500 being built over seven years – that is 
plainly not possible. What matters now is making sure that the customer stays 
engaged with the process – that the unforgettable moments continue.

The bond with the Bugatti Chiron that began to form even before it was 
unveiled has been consummated on the roads of Alentejo. For these future 
Chiron owners, these members of the Bugatti family, the sense of anticipation 
has just been raised one big notch further.

the intensity 
of the driving 
experience in the 
chiron is matched 
by the skies over 
lisbon. with a 
heightened sense 
of anticipation, 
customers headed 
home from 
portugal one step 
closer to chiron 
ownership

steadfast in the face 
of time, the belém 

tower has stood 
guard at the mouth 

of the tagus river 
since the 16th 

century. surging 
forward into a new 

era, the dynamic 
lines of the new 

bugatti chiron offer 
a stark contrast to 

the limestone 
fortification

“amazing, utterly amazing! i never for one 
minute believed it would feel so different, 
so good!“ neil utley, chiron customer and 

existing veyron owner from the uk
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their day at the L’and Vineyard, still grinning from ear-to-ear 
as they animatedly recount the tale.

Bugatti ownership is an extremely personal experience, some-
thing that the company seeks to nurture at every turn. Stefan 
Brungs explains that around 50 percent of the orders already 
received for the Chiron are from customers new to the brand – 
new additions to the Bugatti family. But it’s important to him, 
whether they are new customers or not, that they feel at home. 
“We are all Bugatti people here. And most of us have been with 

isbon’s Palácio do Governador hotel close to the his-
toric Belém Tower has been transformed to create 
a miniature Molsheim Experience, from the static  
Chiron in the front courtyard to the imagery adorn-
ing the walls and branding at all customer touchpoints, 

this is full-on Bugatti immersion therapy. Rembrandt Bugatti’s 
beautiful Dancing Elephant sculpture is even on display in 
the hotel reception, while a Type 35 stands guard majestically 
beside the pool. Over dinner in the evening, guests yet to drive 
the Chiron listen intently to those who have returned from 
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L’atelier de Bugatti
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for the customers, the focus of the event 
is the two hours at the wheel of the 
chiron. for bugatti, that is one part of an 
experiential framework that is unique in 
the automotive world. welcome to 
la maison bugatti … in lisbon

the magnificent 
8.0-litre w16 en-
gine and seven-speed 
transmission dominate 
the technical 
delicacies on display 
in the temporary 
“atelier” – a veritable 
treasure trove for 
petrolheads

the design studio 
next door is filled 
with rolls of leather, 
paint samples and 
interior trim. 
customers browsed, 
contemplated and 
discussed in detail the 
possible combinations 



the brand for a long time. We form a direct bond with our customers and 
we want them to feel at ease.” Hendrik Malinowski continues: “When our 
customers buy the car, they also buy the key to Molsheim.” Even if  Molsheim 
has been temporarily transported to Lisbon. There’s an “Atelier” filled with 
an abundance of technical delicacies from the mighty W16 engine and gear-
box assembly dominating the room, to the turbochargers, wheel rims, sec-
tions of the monocoque, suspension elements – a veritable treasure trove 
for any self-respecting petrolhead. Next door is the “Design Studio” with 
rolls of leather, paint samples, threads. Most customers have already been 
to Molsheim to spec their car or have spent hours working with their dealer 
using the configuration software and samples. Each has a link to their own 
personalised configuration site.

But now that they’ve been here and driven it, does that change anything? For 
some, not one bit. A certain Mr. Singh decided his configuration the minute 
the Chiron was unveiled to him in Molsheim. “I want exactly that one,” he 
said, referring to car 5.6 in Atlantic Blue and French Racing Blue that was 
unveiled at the Silent Launch. And he hasn’t wavered since. For others, the 
Customer Drives event was an opportunity to continue refining their choices.
Sales Supervisor, Laure Beneteau, is on-hand to assist. Laure has been with 
Bugatti since 2006. With huge brown eyes and an understated demeanour, 
she has that oh-so-French quality of mild disinterest seasoned with a just hint 

the bugatti boutique 
offered the chance to 
browse an assortment 
of exclusive bugatti 
attire and accessories. 
one eye-catcher 
was a model of the 
bugatti niniette 66 
sport yacht

among the most 
popular items in the 
bugatti boutique at 
the customer drive 
event were t-shirts, 
belts and, of course, 
sunglasses
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of ennui. But then she engages with the configuration process and – woosh –  
you’re immediately drawn into a world of colour and texture. She works deftly 
through the myriad combinations, tapping on her tablet, bringing personal 
choices to life on the large-format screen. But where does it end? “Nine 
months prior to delivery,” says Laure matter-of-factly. “That’s when we start 
ordering the parts.” While customers fine-tune their choices in the Design 
Studio upstairs, Christian Weiss and his team of technicians are busy in the 
temporary workshop in the hotel’s underground garage preparing the cars for 
the next test drives.

Christian is a tall, striking man with a smooth, deep voice and friendly, 
authoritative air. And it’s his job to make sure each of the Chiron taking part 
in the Customer Drives is in tip-top condition at all times. The cars in ques-
tion are pre-production vehicles built specifically for marketing purposes and 
with series status. Vehicles 6.19 and 6.22, the former in monotone Argent, the 
latter in full Black Carbon are both to EU spec. Vehicle 6.20 in Grey Carbon/
Silk was built as a demonstrator for the Middle East, while vehicle 6.16 in 
Bleu Royal Carbon/Liquid Silver is for the U.S. By the time the event is over, 
each will have covered between 12,000 and 14,000 kilometres.

“They are all being put through a pretty tough time,” says Weiss. “Far closer 
to the kind of treatment they would get during testing with the engineer-
ing department.” So how are they doing? “Incredibly well,” admits Weiss. 
Explaining the tendency of technicians and engineers to think in negative 
terms, he adds, “If something works the way it’s meant to, we don’t care. We’re 
only interested when something goes wrong.” Each day, on their return, the 
vehicles undergo a detailed inspection that starts with the underbody. “We’ve 
had a couple of people take speedbumps way too fast,” says Weiss. “So that’s 
our first check.”

The next critical factor is tyres. The team came to Portugal with 15 sets of 
replacements, with each car receiving one full new set during the course of 
the event and just two cases of tyre damage. So aside from speed bumps and 
a couple of tyres, did anything go sufficiently wrong to pique the technicians’ 
interest? Apparently not. Other than some cosmetic damage to one of the 
wheels, the only casualty was an unfortunate bird who had an altercation with 
the Horseshoe grille. Neither survived the experience.

top: driver briefing (l to r) chin jit pyng, chin tzer minn, 
harry chua, chong wai fah angel, pierre-henri raphanel, 
marcus korbach, shawn chin, andy wallace.
above: attention to detail in all aspects of the decor.
below: each customer was presented with a framed sketch by 
bugatti chiron interior designer etienne salomé. it features 
the chiron’s distinctive instrument binnacle with its large, 
central speedometer and a genuine pointer 
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the final specification 
must be fixed by 

nine months prior to 
delivery at the very 

latest, as that is when 
part ordering begins
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